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Question No : 23 of 27 Marks: 3 (Budgeted Time 6 Min) (=]

Differentiate between idea generation and 1dea screening? - |

Answer ( Please click here to Add Answer )
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Marks: 3 (Budgeted Time 6 Min) (=]

Question No : 24 of 27
Differentiate between core and secondary beliefs. Do marketers take benefit from the secondary beliefs?

Answer ( Please click here to Add Answer )
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Question No : 25 of 27
As a marketer, you have been assigned a task of conducting research before imntroducing a product. Do you think that this research 1s beneficial?

Answer ( Please click here to Add Answer )
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Question No : 26 of 27

Marks: 5 (Budgeted Time 10 Min)

The customers go through the different stages while making a deciston about buying a new product. Descnibe the stages mvolved m adoption process where customers plan to buy a new product. =

Answer ( Please click here to Add Answer )
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Marks: 5 (Budgeted Time 10 Min)

Question No : 27 of 27

A company has to be careful while diwiding the market into various segments. Some segments appear to be fruitful in the short run and unprofitable i the long run. Iention various structural factors that
affect long-run segment attractiveness.

Answer ( Please click here to Add Answer )
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Question No : 23 of 27
|

What are the important components that are kept in mind while going to analyze the current marketing situation?

Answer ( Please click here to Add Answer )
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Question No : 24 of 27
Compare and contrast closed-end questions and open-end questions for gathering data

Answer ( Please click here to Add Answer )
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Question No : 25 of 27
Differentiate between psychographic and behawioral segmentation? =
oz |
Answer ( Please click here to Add Answer )
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Question No : 26 of 27 Marks: 5 (Budgeted Time 10 Min) (=]

Briefly explain the market coverage strategies?

Answer ( Please click here to Add Answer )
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Question No : 27 of 27 Marks: 5 (Budgeted Time 10 Min) (=]

o

The customers go through the different stages while making a decision about buying a new product. Descnibe the stages involved in adoption process where customers plan to buy a new product.

Answer ( Please click here to Add Answer )
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Question No : 23 of 27

Marks: 3 (Budgeted Time 6 Min) =]

Differentiate between exploratory and descriptive research?

=

Answer ( Please click here to Add Answer )
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Question No : 24 of 27

Marks: 3 (Budgeted Time 6 Min) =]

=

How a marketer identifies its niche market, briefly explain it with the help of an example.

Answer ( Please click here to Add Answer )
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Question No : 25 of 27

Enlist those factors that a company must keep in mind while selecting the target market for its product or service

Marks: 3 (Budgeted Time 6 Min)

Answer ( Please click here to Add Answer )
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Question No : 26 of 27 Marks: 5 (Budgeted Time 10 Min) (=]

It is said that gathering secondary information is one of the important components of developing the research plan. Why secondary data collection is important and what could be the possible problems in —
collecting secondary data?

Answer ( Please click here to Add Answer )
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Question No : 27 of 27

Marks: 5 (Budgeted Time 10 Min) (=]

Today compantes have moved away from mass marketing toward target marketing. Briefly discuss the three major steps in target marketing.

-~

Answer ( Please click here to Add Answer )

D Eaa| PEemE s M|t w9 @ o]
lr'-l-:-rmal _V_ll.ﬁ.rial _:“12 LI B 7 U |E§ I%

il
(i
i

[
o1
|}
{2t
4]

ade By: WBagear Siddhu




Question No : 23 of 27

Marks: 3 (Budgeted Time 6 Min) (=

Why there 15 a need to develop a research plan after defining the problem and research objectves?

Answer ( Please click here to Add Answer )
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Question No : 24 of 27

Why do mnternational markets need to be segmented?

Answer ( Please click here to Add Answer )
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Question No : 25 of 27

Marks: 3 (Budgeted Time 6 Min) (=

Understanding technological environment 15 very wnpottant i this era. Identfy the major trends in technological environment

Answer ( Please click here to Add Answer )
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Question No : 26 of 27 Marks: 5 (Budgeted Time 10 Min) (=]

-~

What is a market information system? Explain the subsystems that are required to construct a well designed Market Information System.

Answer ( Please click here to Add Answer )
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Question No : 27 of 27

Marks: 5 (Budgeted Time 10 Min) (=]

What 15 a brand? Discuss the various options available to the company regarding brand strategy.

Answer ( Please click here to Add Answer )
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Question No : 23 of 27 Marks: 3 (Budgeted Time 6 Min) (=]

What determines whether the buyer 1s satisfied or dissatisfied with a product? How it 1s useful for marketers? |

Answer ( Please click here to Add Answer )
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Question No : 24 of 27

Marks: 3 (Budgeted Time 6 Min) (=]

Differentiate between psychographic and behavioral segmentation?

Answer ( Please click here to Add Answer )
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Question No : 25 of 27

Marks: 3 (Budgeted Time 6 Min) (=]

What are the four strategies that a company can pursue for each of its Strategic Business Units?

Answer ( Please click here to Add Answer )
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Question No : 26 of 27
How many research approaches are used for collection of data in marketing research? Briefly explain those approaches?

Answer ( Please click here to Add Answer )
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Question No : 27 of 27
The product passes through different stages once launched in the market. Discuss the Product Life-Cycle Stages in detail

Answer ( Please click here to Add Answer )
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Question No : 23 of 27

Marks: 3 (Budgeted Time 6 Min) (=]
Suppose you are a manufacturer of food products. You believe that your milk line and bread line 15 of supenior quality and taste but there 1s less sales of both lines. What might be the reasons behind it? =

Answer ( Please click here to Add Answer )
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Question No : 24 of 27

Marks: 3 (Budgeted Time 6 Min) (=

How a marketer identifies its niche market, briefly explain it with the help of an example.

Answer ( Please click here to Add Answer )
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Question No : 25 of 27

Marks: 3 (Budgeted Time 6 Min)
The BCG growth share matrix identifies four classifications of Strategic Business Unts (SBUs) which are stars, cash cows, question marks and dogs. Briefly discuss why management finds it difficult to
dispose off a “question mark?”
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Answer ( Please click here to Add Answer )
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Question No : 26 of 27

Marks: 5 (Budgeted Time 10 Min) (=]

There are many different sources from which a company can get ideas for a new product development. These mclude internal sources, customers, competitors, distributors and suppliers. What should a
company do to ensure that the good ideas coming from all these sources are not ignored?

Answer ( Please click here to Add Answer )
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Question No : 27 of 27

Marks: 5 (Budgeted Time 10 Min) (=]
Being the marketing manager, you are going to introduce a new product with the brand name “Slim Fast” in the market for people suffening from obesity. What are the steps you will take to conduct a
marketing research before introducing the product in the market?

Answer ( Please click here to Add Answer )
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Question No : 23 of 27

Marks: 3 (Budgeted Time 6 Min) (=]
Why managers acquire information in an organization? - |
E
Answer ( Please click here to Add Answer )
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Question No : 24 of 27

Marks: 3 (Budgeted Time 6 Min) (=]
Differentiate between performance quality and conformance quality of the product.

Answer ( Please click here to Add Answer )
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Question No : 25 of 27 Marks: 3 (Budgeted Time 6 Min) (=]

In Growth-share matrix, companies classify its products in to different quadrants. In your opinion, how a company should use the cash generated through Strategic Business Unit (SBTU) Iying in the
quadrant of cash cow.

Answer ( Please click here to Add Answer )
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Question No : 26 of 27

Marks: 5 (Budgeted Time 10 Min)

What is a market information system? Explain the subsystems that are required to construct a well designed Market Information System.
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Answer ( Please click here to Add Answer )
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Marks: 5 (Budgeted Time 10 Min)
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Question No : 27 of 27
In your opinion, why is it important to divide market imnto different segments for developing a customer-dnive strategy?

Answer ( Please click here to Add Answer )
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